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Content and storytelling
nelps investment
firm propel women
entrepreneurs

THE RESULT
Established
700+ ONGOING CONTENT
social shares of Q STRATEGY, wrote and
first article in an ongoing contributor _é,ﬂ published multiple in-depth
opportunity with Entrepreneur. articles per month
Grew firms AWARENESS
STEADILY INCREASED 8 ENGAGEMENT
F&\% Silr?fevllaezvr?’cr:eads and engagement with female founders and

angel investors

CHALLENGE

Golden Seeds, an early-stage investment firm focusing on
women-led businesses, wanted to share its organization’s
expertise and find a way to showcase the strong, female-
founded portfolio of companies it has invested in. The firm
tasked Metis with increasing awareness and engagement among
angel investors, women entrepreneurs and many other players
in the startup ecosystem through a content marketing program.

Metis worked with Golden Seeds to launch a company
blog, which focused on three areas:

1. Highlighting female entrepreneurs within the Golden Seeds
network and how they've built their companies

\ 2. Sharing advice and expertise from the firm’s leadership
- Golden Seeds

team on growing successful startups and fostering
female entrepreneurship
COMPANY: Early-stage investment
firm focusing on
women-led businesses and successes

3. Conveying the firm’'s announcements, milestones

INDUSTRY: Venture Capital Metis created the strategy, developed an editorial calendar and
worked closely with the Golden Seeds team and network to
write compelling posts featuring the entrepreneurs’ incredible

WEBSITE: goldenseeds.com stories and experiences.

LOCATION: New York, NY




Next, Metis helped Golden Seeds establish a content distribution strategy. Metis worked with Golden Seeds to launch a
monthly newsletter and advised on organic social media activities, both designed to engage the firm's network with company
news, industry trends and, of course, the latest content. To attract new audiences to the blog, website and newsletter,
Metis secured earned media placements and ongoing contributor opportunities for the Golden Seeds leadership team in
top business and entrepreneurial publications.

HIGHLIGHTED CAMPAIGN EXAMPLES

l
!: Golden Seeds

Al Gulden Seeds, we gra aways gratifisd 1o velebraie e progress o’ our
eompanes. One of the best maasunes = thelr suceess Inraksing the fallow-on
capital that is 52 critical to ther gowth. In this issue, we congratulate Tempo
Automation and TomboyX on ach eving nctatble funding milesicnes. Also note
thal Joglux won the coveled Luis Villa obos Awarc st e racert Angel Capilal
AssnziEtlan (AGA) Summit, wnich harors one campany each year for s

'\ AUTHORITY MAGAZINE

“Women started arriving in large
numbers and excelling at their work.
Thar’s hard o ignare.” with T.oretra
McCarthy and Tyler Gallagher

Thad the pleasure of interviewing Loretta McCarthy, o Managing Partner,
responsible jor the Golden Seeds angel retwork nationwide, including member
cultivation, orientation and engagement. Prior to Golden Seeds, she was
Evecutive Vice President and Chief Marketing Officer ar Oppenheimer Funds, as
well as Vice President of Marketing at American Express. She brings to this role
deep experience in marketing, product development, public affairs and
corporate communications. She has extensive experience serving on boards of
directors of corporations and nonprofit erganisations. Ms. McCarthy holds an

MBA from the University of Colorado and a BA from the University of Arizona.

ingeruity and innovator

WOMEN / Entrepreneur

How a Board of Directors Can Springboard
Startup Success for Women Entrepreneurs

Fierien S Faoe extizorUinary shallenges compared io their mal
'

You'e gerting your startup off the groud. You know yau've got

to create yout first-ever board of directors, but there are so many
urgent tesks to handle. When are you going to have time to select board members, get
to know them, plan for meetings?

Women entrepreneurs face extraordinary challenges compared to their male
counterparts -- and a board can he!p. So make the time. You don't want to rush the

pracess, or bring in the wrong peaple, but this group of executives can springboard

s = and 2 board can eip.

iy

IHow Entrepreneurs Can Turn Investors
into Champions
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By Barbara Yastine, Managing Director of Golden Seeds

Furdraising takes hard work and a lot of time. So, it is no surprise that once
the checks clear, entrepreneurs are eager © get back to building their
businesses. Their investors want that, (o. Huwever, vice (e money is in
the bank, some entrepreneurs may forego building stronger, broader and

your startup to success. The following are just a few of the many teasons to embrace

tino a etrane haarel

deeper relationships with investors by skimping on eommunicatens

Metis has been instrumental in establishing our
content strateqy and helping us bring it to life. We
are so proud of what we've created as we're able
to showcase the work we're doing and celebrate
the successes of women entrepreneurs.

- LORETTA MCCARTHY, MANAGING PARTNER, GOLDEN SEEDS
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